NOW OPEN

How To Get The Word Out When
You're Back In Business

Featuring: Melanie Moscicki
SocialManna.com




What We'll Cover

* How to absolutely dominate your local market when you're
ready to reopen.

e How to turn 1 touch marketing into 20-50 touches
* How to maximize your marketing budget no matter the size



WHY Small Business Matters To Me...







« We've increased client’s revenue by as much as 106%

« We've achieved Monthly ROAS for our clients as high as

17.98

« We work with a mix of local brick & mortars as well as 6
& 7 figure e-commerce brands.
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Problems Many Businesses Are Facing
Right now...

» Struggling to keep the local community updated on
operational changes (hours/safety guidelines/etc.)

« Unwillingness to spend money on marketing efforts
where they can't track a return...

« Unsure of where to focus marketing budget when funds
are tight...

« Multiple responsibilities, not a lot of time, need a simple
system



Solution? Digital Drip &
Cross Channel Marketing

« Small Budget Digital Drip Strategy: Utilizing
Facebook/Instagram to market to your local community

($1-5/day)

 Bigger Budget Cross Channel Marketing Strategy:
Utilizing Facebook/Instagram with Direct Mail campaign
($1000/month+)



The 1t Thing You Need In Place:
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The 2" Thing You Need In Place:
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THE SMALL BUDGET STRATEGY....

* PHASE 1- Create a local audience in FB ad manager to drip
market your ads to

« PHASE 2- Document Your Opening Through Content

« PHASE 3- Use The Best Performing Posts As Ads (Using the
“Boost” Option) at $1/day

« PHASE 4- Rinse and Repeat



CASE STUDY:
Holistic Nutritionist

 Business was less than a year old, social content
wasn't consistent, was looking to gain awareness
In her local area

* Had a very small budget to spend on marketing
but needed to reach the local community

* Using this same strategy allowed them to
consistently reach 4,200 potential clients EACH
WEEK!




4 Month Organic Reach Results:
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PHASE 1: Create Your Local Targeted

Audience In Facebook Audience Manager

STEP 1:

Audience

Create Audience

Custom Audience
28 Lookalike Audience

fii Special Ad Audience

] Saved Audienc

Name

BL_Test_HR_39K

|[TEST] Alpha

test

STEP 2:

Create a Saved Audience

Audience Narkg

Custom Audiences

Exclude | Create Neww

Locations People who live in this location w

@ 2019 W Lone Cactus Dr, Phoenix, Arizona, United States

@ Include

4

Browse

Potential Audience:
Fotential Reach: 680,000 people

Audience Details:
= Location - Living In:
o United States: 2019 W Lone Cactus Dr,
Phoenix {(+10 mi) Arizona
n Age:
o 18-65+



PHASE 1: (Continued)

STEP 3:

Create a Saved Audience

Age O

Ly e e T T LIRS

18 = - G5+ w

Gender m Men Women

Languages €

Detailed Targeting €@

INCLUDE people who match at least ONE of the following €

Interests = Additional Interests

Exclude People -‘

Suggestions

STEP 4:

Create a Saved Audience

Audience Name  [BIZ NAME]_10mi_Drip

Custom Audiences @
Exclude | Create Neww

Locations @  People who live in this location w

Browse

+10mi w»

@ 2019 W Lone Cactus Dr, Phoenix, Arizona, United States

Potential Audience

Fotential Reach: 11,000 people

Audience Details:

» Location - Living In:
¢ United States: 2019 W Lone Cactus Dr,
Phoenix (+10 mi) Arizona
v Age
o 18-65+
o (Gender
o Female
« Pzople Who Match:
o Interests: Infusionsoft



Why Does “Open” Targeting Work?

 The algorithm does the heavy lifting
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CREATE AUDIENCE
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PHASE 2: “Document” Your Opening
Through Content (NO CTA)

Post daily what is happening, specials, behind the scenes (video ideally)

mﬁ grovecoffeeaz . The Grand LV ~ wildpoppysoapco * Follow :
“.#@ : @
Schmear Grove Coffee Jun8at9:50 AM - @

Jun4at832AM - Q s

Meet the Grand LV staff; our business is the
definition of a "mom and pop" shop. We started it
in 2017 with MAJOR renovations of this property,
that w... See More

Jalapefio Cheddar bagels fresh from the oven 2
#schmear #bestbagels #arizona #queencreek

%

#supportlocal

THE GRAND

Qv | N
44 likes

grovecoffeeaz Happy Monday. Start your week off on
the right foot with a delicious cup of coffee: we're here
7am-2pm -

]

462 likes

wildpoppysoapco Custom order for a wedding. Scented
#coffee #coffeforgood #specialtycoffee #coffeehouse 00 198 R in Pink Berry Mimosa. | can't wait to see the cut on this.

oy Like O comment 2> share #community #fresh #localbusiness #chandleraz - #wildpoppysoapco #pinkberrymimosa #glitternymph
#gilbertaz #meetmeatthegrove o Like € eomment 2> share #madeinnh#etsysellersofinstagram

@O’ Dana Whitbeck and 61 others 3 Comments « 1 Share

ys ago



PHASE 3: Boost Your Best Organically
Performing Content for $1-5/day to Your
Local Audience

D‘Mail-x|E]SeIecx| f(‘I)Fax|E]Businx|E]Sociax|£150ciax|£](93)[x B o371 x \Aburx\ 0] .wx| ‘MyDX||.Boar-:X| +

STEP 1:

Tbusiness_id=1436004361109058&section=navPosts v M & © m B raused @

&« C {} & nhttpsy//business.facebook.com/DrTrevorCates/insight

& Email @ QuickBooks ° My Meetings - Zoom Ej Emoji W\ CoverMaker &7 Fancy Hands m MM Content Creati... » Other bookmarks
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Published Post Type Targeting Reach Engagement Promote
Overview
07/29/2019 Live it up during sun-kissed days and 2 -
Ads 4:00 PM 4% warm summer nights, and don't = - o et
TETEE 07/28/2019 - —w~ Some people dread Mondays but = @ 197 Do
Likes B:00 AM you ALWAY'S have a choice = i
Reach 07/28/2019 It's the daily choices that make the 5 @ 513 Boost Post
6:28 PM biggest impact on our health and =] 2
Page Views
. 128 VS t . n il
Fage Previews 0712812019 I:a Sundays are the perfect day for . L L] @ 336 o - Boost Post
2:44 P gratitude. #% Cassidy was sick with f
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Branded Content ; ) "
07/26/2019 I'm excited to be a part of the Vibrant 2 5
5:00P Healtn Formula free online class. = « a2 2 BT
Events -
Videos 07/26/2019 Today is the last day you will receive 2 = 3
2:30 AM L. . aFREE GIFT with any purchase of = - e1E) 0 e
Stories
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Shop
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PHASE 3: (Continued)

STEP 2:

Boost Post
OBJECTIVE

What resulis would Hee-fromrihieposis

Get more people to react, comment and share
Post engagements - From §1 a day

o Connectand cha potential customers
Messages - From §1 a day

POST BUTTON (Optional)

Add a button to your post €
Get Messages in WhatsApp %
Just add a button to your post.

AUDIENCE

m Flmanka s cbanoe Hheas e b cmakine L

Preview: Deskiop News Feed w

The Spa Dr.
Sponsored - @

A few of my favorite things for a Saturday % ... sweet puppy, surf board,
boat, water and sun (with shade) € } % How are you spending your
weekend?? Are you getting outdoors while staying cool and protected?? uw
What is your happy place? & #happyplace #saturdays #wakesurfing
#uninthesun #summerfun #smilesarebeautiful #sunprotection

1% By clicking Boost, you agree to Facebook's Terms & Conditions | Help Center Cancel

STEP 3:

Boost Post

AUDIENCE

e Crossroads_10mi_Drip Edit

Location - Living In United States: 37327 N Gantzel Rd, San
Tan Valley (+10 mi) Arizona

Age 18 - 65+

People you choose through targeting

People who like your Page

People who like your Page and their friends

Your Custom Audiences

See All (28)  Create New Audience

Preview: Desktop News Feed w

The SpaDr.
Sponsored - @

A few of my favorite things for a Saturday ®... sweet puppy. surf board,
boat, water and sun (with shade) & %2 How are you spending your
weekend?? Are you getting outdoors while staying cool and protected?? ww
What is your happy place? & #happyplace #saturdays #wakesurfing
#funinthesun #summerfun #smilesarebeautiful #sunprotection

#+ By clicking Boost, you agree to Facebook's Terms & Conditions | Help Center Cancel




PHASE 3: (Continued)

Boost Post

STEP 4:

Preview: Desktop News Feed w
End date [ Aug 5, 2019

; The Spa Dr.
Total budget © { Sponsored - Q

A few of my favorite things for a Saturday %&... sweet puppy, surf board,

v
boat, water and sun (with shade) € < %' How are you spending your
Estimated People Reached © weekend?? Are you getting outdoors while staying cool and protected?? uw
ey What is your happy place? & #happyplace #saturdays #wakesurfing
110310 poopia per day of:300.000 #funinthesun #summerfun #smilesarebeautiful #sunprotection

You will spend $1.00 per day. This ad will run for 7
days, ending on Aug 5, 2019.

TRACKING CONVERSIONS

£+ By clicking Boost, you agree to Facebook's Terms & Conditions | Help Center Cancel




PHASE 4: Repeat This Weekly, Week In &
Out



Why Does “Retargeting” or “Drip
Marketing” Work?

» Digital Drip Marketing- consistency + time
« On average it takes 6-7 touches before someone converts
* Those who are retargeted are 70% more likely to convert



THE BIGGER BUDGET STRATEGY....

« PHASE 1- Utilize direct mailing for your promotion & create
that exact same audience in Facebook Ad Manager

 PHASE 2- Plant The Seed With Video
« PHASE 3- Mailer Hits

* PHASE 4- Run retargeting ads to create an urgency to take
advantage of your offer NOW rather than wait



CASE STUDY

. . FOR THE PERFORMING ARTS
* Spent all marketing dollars on TV, Radio, Newspaper,

Magazine, and Billboard ads

* First year with us they sold out 3 shows and have
reduced print budget year over year to focus on digital
ticket sales.

(} TOF Catapult WV @ Completed 18,2738 24 310 43,233 50,01
(} TOF Jim Curry ® Completed 4493 2824 11,946 50.35
[ @ TOF Hotel California ® Completed 1,102 10,303 22,814 50.16
i
1 (‘;. TOF Guthrie Bro @ Completed 205 1,837 6,556 50.63
(‘;. TOF GENTRI @ Completed 549 7,932 16,736 5034
Results from 17 campaigns 91,969 258,524




PHASE 1: Create Your Mailing Audience In
Facebook Audience Manager

STEP 1:
(al  Audience

Create a Custom Audience

Use your sources

Create Audience

) & Website 22 Customer list
sss Custom Audienc Q Name
o . .
& Lookalle Audience BL_Test_HR_39K O App activity % Offline activity
fit Special Ad Audience
[TEST] Alpha

] Saved Audience

Use Facebook sources

test

- . Instagram business
@ Video profile
[E] Lead form Events

About Custom /

" Instant Experience ! Facebook Page Create the most relevant at
people from the sources the




PHASE 1: (Continued)

STEP 3: STEP 4:

Create an Audience From a Customer List

Prepare Your Customer List

Your customer list is a CSV or TXT file that contains information used to build your
audience. |dentifiers in your customer list are used to match with Facebook users. i
m Customer value is a value associated with your customers based on how much and how often they spend towards your

aee

Does Your List Include a Column For Customer Value?

The more identifiers you provide, the better the match rate.
youp : business. Adding custemer value as a column in your custemer list allows you to create a value-based lookalike later on

m to find people similar to your most valuable customers.
emall phone age

Include at least one main identifier &

Email | | Phone Number | Mobile Advertiser ID | | Facebook App User ID
Facebook Page User ID | | First Name | | Last Name ‘ '

Include more identifiers @

City State/Province Country ZIP/Postal Code Date of Birth Year of Birth

Gender Age
waiecg|ue in your customer list

Your Customer List Information
Add value information to create a value-based lnokalike @ |s Hashed
Continue with a customgrket that doesn't include customer value

Before the list is sent to Facebook for your
audience to be created, we use a
cryptographic security method known as
hashing, which tums the identifiers into
randomized code and cannot be reversed.

Customer Value

§ Download List Template
*

6.9 See Formatting Guidelines

[/ import From Mailchimp Learn More




PHASE 1: (Continued)

STEP 5: STEP 6:

Create an Audience From a Customer List X Create an Audience From a Customer List !
p— " N
@ Add Customer List (<)Show Tips Map your data to upload it. Your data will be hashed before it's uploaded. Learn More () ihow Tips

Before uploading your list, make sure you have enough identifiers in the correct format. The list needs to be in a CSV or TXT format. 5 columns are mapped and will be uploaded. Please correct the errors before continuing.

Phone Number (1) | | Phone Number (2) | | Date of Birth | | Email | | Phone Number (3)
& Download List Template (.csv)

* Add a list in CSV or TXT format ©) Mapped (5) Action needed (17)

-
; Map Column to Identifier & example, a one must precede a phone NUMDer In
Upload File United States. We accept phone numbers in up to three

separate columns, with or without punctuation.

Order #
Ty Phone Number v Phone numbers must include a 1(222)333-4444
585430903 cuunl?ﬂfod.ta fo Itlntfa usett;for matching, 001(222)333-4444
Copy and paste 685522972 G luEyTs T UL +12223334444

586809510 country. For example, a one must...

( : ) Name Your Audience Order Date ) .
1602017 \)  Dateof Birth w We accept 18 different date formats to | mm/ddiyyyy
17 DI'ZDI‘ accommodate a range of month, day mm/ddfyy

§ . SRR DD/MMIYYYY « ; .
{Gilberi] EDDM_25%_June2020 3 X Add Description 171012017 and year combinations, with or yyyy-mm-dd

1911072017 without punctuation + 15 more

Cancel Cancel Upload and Create

F -

B 2 | Email v ; ;
beyond-diva@eox net W ‘We accept email addresses in up fo Emily@example:
debra@radiavelinutrition com three separate columns. Only one

P email can an in each cell All universal John@example.com T




STEP 7:

PHASE 1: (C

ontinued)

Audience
Define who you want to see your ads. Learn More

Create New Audience Use Saved Audience -

Custom Audiences @

Customer List

Gilbert] EDDM_25%_June2020

Exclude | Create New w

Locations €@ Location:
» United States

Potential Reach: Unavailable €

Estimated Daily Results

- —_

2

Potential Reach: Unavailable €

Audience
definition is
unavailable.

Audience
definition is
unavailable.



STEP 2: Plant The Seed With Video:

Tetrant Legal
~ Aug6,2018 at 8:47 PM - %#

For the 5 days leading up to the
mailer drop run an educational One of the questions | get most often is ... See More
video as an ad (video views

objective) (NO CTA)

Myths

FAQ's

DIY Tips
Demonstrations

563 Views

Like Comment Share
I, I ~



PHASE 3: Direct Mailer Hits The Mailbox

DATE

A

Rt N
" ? y k5
-

TIME: e \ A

FREE FOOD: Jimmy John's Sandwich, Local
Chips, & a Cookie! Postal Customer




Tetrant Legal

STEP 3: Retarget Mailer

ESTATE PLANNING 101: The Fundamentals of

° ° Wills and Trusts
A' I d I e I l C e W I t | I ‘ I A Ad Instructor/Hosted by: Rob M. Siddoway Attorney

& Certified Financial Planner

Date: Wed. Nov 14th OR Thur. Nov 15th (choose
. one)
YO u r O p p O rt u n |ty to C re a te Location: McQueen Park Activity Center; 510 N
Horne St, Gilbert 85233
Time: 6:00 to 7:30 PM

U rge n Cy’ test m u |ti p | e a d Cost: No cost to Gilbert Residents
fo r. m a t S : Registration: http://bit.ly/EP101Gilbert

Class Description: This class will cover the basics
as well as the most common misinformation
Vi d e O surrounding probate, powers of attorney, privacy
) and taxes. We will discuss where to find
affordable estate planning options, solutions to
implement on your own, as well as common IRA

and insurance issues to avoid.
Image Ad,

*Class size limited to ensure ample time for
attendees to ask questions.

IVI e S S a ge Ad ) Register Now At: http://bit.ly/EP101Gilbert
Lead Ad J

SOCIALMANNA.CLICKFUNNELS.COM
[Gilbert Community Education Class] SIGN UP

Estate Planning 101



LANDING PAGE & TRAFFIC TRACKING

[Insert City] Community Education Class
[Insert Seminar Name]

Your Full Name Here J.
3
Your Email Address Here =y
= 00 00 00
Your Phone Here Q')) i : uikia
oo | .
LOCATION: [enter address of seminar]
Please choose from one of the available DATES: [Date choice #1] OR [Thu., Nov 15th]
class dates: TIME: [6:00 PM to 7:30 PM]
[Enter day/date/time] v
(oo ywre:
How many students are you registering? HOSTED BY:
1 N 4
| cusmosywre |



BONUS PHASE 5: Add Street Signs In
Neighborhood




llows you to extend the life of your promotion
rom 1 touch to 20-50...




The Power of RETARGETING Online

* People are busy. Life happens.

* The average rate of return for direct mail is 2-2%
(smallbusiness.chron.com)

* Visitors who are retargeted are 70% more likely to
convert

* Multiple Touches = Higher Rate of Conversion



Facebook & Instagram Ad Management @) Website Retargeting &

"It always seems impossible until it's done" ~Nelson Mandela

QUESTIONS?



