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Crafting Solid Marketing Messages



Consumers want to know that:

• You are safe

• You are clean

• You are following guidelines

• Your staff are trained and prepared

• You are prioritizing public health
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Are you are using 

the right marketing 

mix for your 

customer base?



Identify key focus 

areas for deeper 

planning.



Create a 30-60-90 

day plan for key 

focus areas.



Do this
• Prioritize health and safety

• Be positive 

• Demonstrate visually your changes and best practices 

• Utilize visual teaching tools on how the public can stay safe 

• Demonstrate how you are providing your product or service in a 
safe and thoughtful way

• Discuss new initiatives, protocols, and how your business is BETTER

• Be aware and be confident
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Don’t do this

• Slapstick humor

• Physical interactions like handshakes, hugs, and high-fives

• Anything that creates more anxiety or fear

• Nothing

• Stay the same

• Post without having someone review it – ask how does this 

make  you feel?



Do this
Display posters inside and outside. Turn images into social posts. 

Source: canva.com



Do this

Craft 

engaging 

emails to stay 

connected 

with your best 

customers

Source: Superstition Meadery | 



Do this

Let customers 

know what 

you are doing 

to limit the 

number of 

patrons at one 

time in your 

store.

Source: Bon Appetit

https://www.bonappetit.com/story/food-businesses-covid-19


Do this Marketing Ideas

Source: https://thriveagency.com/news/10-digital-marketing-ideas-to-consider-during-the-coronavirus/

• Connect with your customers during closure, before, 

and after re-opening

• Use Search Engine Optimization to ensure your business 

can be found online

• Budget for online Pay Per Click advertising on Google, 

Facebook, Instagram

• Continue with your radio and print advertising

• Create Special Offers that use creative terminology.

• Continue asking for online reviews on Facebook, 

Google, Yelp, Trip Advisor

https://thriveagency.com/news/10-digital-marketing-ideas-to-consider-during-the-coronavirus/


Do this Marketing Ideas

Source: https://barlow.us/

Update your 

website with 

the new 

protocols 

you are 

using

https://thriveagency.com/news/10-digital-marketing-ideas-to-consider-during-the-coronavirus/


Ask yourselves every day: 

“Is this right for this moment and in this context?”

• Be factual and professional

• Be approachable, authentic, real

• Be empathetic and prioritize the customer experience

• Photos are good, video is better

• Be consistent across platforms
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Key Language

In this time of uncertainty, we are:

• Opening with care….

• Reopening with public health top of mind….

• Training staff for a safe and clean relaunch…

• Following CDC guidelines in preparation for a successful 

opening….

• Here with better protocols and a safe space



Facebook 
post



https://www.facebook.com/lisadahlsedona/posts/3287910741266896

Start an online 
conversation



https://www.facebook.com/lisadahlsedona/posts/3287910741266896



Be Positive



Be Timely



How can You Pivot?



Source: https://gotwetwedry.com/our-blog/

Relevant Blogs

https://gotwetwedry.com/our-blog/




Thank You
Confidential 
Counseling

Affordable 

Workshops

Network 
Resources

Local 
Partnerships

Access to 
Capital
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(928) 717-7232


