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Target

SAFE Retail

▪ Based in Minneapolis, Minnesota 

▪ Nearly 1,900 stores in all 50 states 

▪ 350,000+ team members 

▪ 75% of the U.S. population lives within 10 miles of a Target store

▪ 5% of our pre-tax profits go to communities we serve 



Overview: SAFE Retail Guide

SAFE Retail

▪ As an “essential business” Target has remained open through the 

pandemic 

▪ We’ve learned a great deal over the past few months 

▪ We developed this resource for any business to help them navigate 

our new reality 

▪ Getting help: local health department, city council members, etc. 



SAFE Retail



Safety is the new loyalty program

SAFE Retail

The best loyalty program – and the only one that 

matters – is providing a safe environment for your 

team and your shoppers. 



Communication has never been more important

SAFE Retail

▪ Communication with employees, contractors, vendors, and shoppers 

is more important than ever  

▪ Expectations, training – and evolving as the situation changes 

▪ Imagery matters: signage, visible examples of cleaning, etc. 



SAFE Retail
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Access
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SAFE Retail: Screening

SAFE Retail

▪ Health screening checklist for employees to do at home every time 

they get ready to come to work

▪ Signs to post at the front of the store promoting healthy shopping 

behaviors

▪ Create a culture of personal responsibility and precaution 



Screening: 

Signage 

Example



SAFE Retail: Access

SAFE Retail

▪ Access to additional pay and benefits for employees

▪ Special, dedicated hours for vulnerable populations to access 

stores

▪ Access to “out of store” options – curbside, delivery so people 

can get what they need without entering the store
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SAFE Retail: Face Coverings

SAFE Retail

▪ We provide face coverings to all TMs and also require them and 

outside vendors and Shipt shoppers to wear them while inside 

Target stores

▪ Enforcement varies by jurisdiction, so make sure you know what 

your expectations are as a retailer 



Face Coverings 

and PPE



SAFE Retail: Enhanced Safety Measures

SAFE Retail

▪ Enhanced cleaning protocols and checklists  

▪ Social distancing protocols, including creative ways to ensure 

people are following guidelines 

▪ Think about returns and exchanges – how can you adapt these 

policies



Enhanced 
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Enhanced 

Safety: Social 

Distancing



Conclusion

SAFE Retail

▪ Team members know that you’re putting their health first 

▪ Customers should leave feeling safe and wanting to return 

▪ Safety is a key point of differentiation 


