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Social Media Usage is Up!
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Google Still Owns Search
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Think Like the Searcher
✦ The consumer is in control 

✦ What are they searching for? 

✦ How will they find you? 

✦ What comes up in search? 

★ Website - impulse buyers 

★ Blog/Video/Pictures - content answering 
questions 

★ Social Media - promotions 

★ Put yourself in their shoes 

★ Pain points and problems have changed! 

★ Think of the gift-giver — not the end user
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Trust & Credibility
✦ Be active on the social networks 

✦ Create social proof 

★ Reviews 

★ Comments 

★ Followers 

★ Likes 

★ Relevant posts 

✦ Honest & transparent 

★ Full disclosures 

★ Promises made, promises kept
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Who’s your Target?
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Research
✦ Learn as much as you can about your 

target market 

★ Which social networks do they frequent 
the most? 

★ What devices do they prefer? 

★ What are their buying habits? 

✦ Your industry’s economic outlook 

✦ Demographic & local information 

✦ Inventory, shipping, fulfillment, security 

✦ How has COVID-19 affected them?
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Know Your Competition
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SMART Goal Setting
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Which Network?
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The Major Networks
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Facebook
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Facebook Shops
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https://www.facebook.com/commerce_manager

https://www.facebook.com/commerce_manager


© 2020  Giselle Aguiar AZSocialMediaWiz.com | @AZSocialNetWiz

Your Ecommerce Platform
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business.Google.com
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Google My Business (GMB)
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GMB Posting
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YouTube
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Source: https://www.socialmediatoday.com/news/top-10-youtube-stats-for-2020-infographic/570560/ 

https://www.socialmediatoday.com/news/top-10-youtube-stats-for-2020-infographic/570560/
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LinkedIn
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LinkedIn Featured
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Twitter
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What’s Trending on
✦ Take advantage of what’s trending on Twitter 

★ Plan ahead for holidays, observance & 
awareness days 

★ #MondayMotivation 

★ #TuesdayThoughts 

★ #WednesdayWisdom 

★ #ThursdayThoughts 

★ #FridayFeeling 

★ #SaturdayMorning 

★ #SundayMorning
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Hashtags
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The Pinterest Difference
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Showcase Best Gifts
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Instagram
✦ Captions: 2200 characters 

✦ 30 Hashtags max 

✦ IGTV - separate app - longer 
videos 

✦ Reels - short 3-15 second 
videos in your feed or in 
stories 

✦ Stories disappear in 24 hours 

✦ Tag people (@Username) for 
more exposure 
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Snapchat & TicTok

✦ Short video mobile app 

✦ Reaching Gen Z - Under 25 

✦ TikTok is run by China & they use 
it to spy on us. Delete it.  

✦ There are new apps trying to 
compete with these all the time. 
You don’t have to be on all of 
them!
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Source: https://blog.hubspot.com/marketing/snapchat-vs.-tiktok 
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Enticing Graphics
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Lots of Videos
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✦ Storytelling 

✦ Explain your benefits in the 
1st 15 seconds 

✦ Eye-catching 

✦ Nostalgia & comfort 

✦ Customer testimonials 

✦ User-Generated Content 

✦ Upload them everywhere 
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Optimize for Search
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Paid Ads
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✦ Google Ads 

✦ Social media paid advertising 

✦ Targeting 

✦ Paid advertising on popular 
websites that your target 
frequents  

✦ Test to see with $100 which 
work for you 

✦ Use the networks’ ad 
departments
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Optimize
✦ Add the Facebook pixel to your 

site 

✦ Your website for mobile 

✦ Pinterest also gives you a way 
to connect your site to track 
clicks. 

✦ Write keyword-centric product 
descriptions - helps with search 

✦ Back up your paid ads with 
organic (non-paid) posts
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Walmart Marketplace
✦ Just like any other ecommerce 

platform, but under the Walmart 
umbrella 

✦ Walmart+ launched Sept. 15 - it’s 
direct competition with Amazon 
Prime 

✦ Your products will be on walmart.com  

✦ You need to apply as a seller at 
marketplace.walmart.com  

✦ Only accepts “reputable sellers with 
a strong history of meeting customer 
expectations”.

34

http://walmart.com
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Timing Your Campaigns

✦ NOW - Optimize everything! 

✦ Create graphics and content 

✦ Amazon Prime Days moved to 
Oct. 13 & 14! 

✦ The closer you get to a key 
holiday, the higher the ad costs 
are likely to be. 
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Customer Experience
1. Website and Social Media  

1. Branding 

2. Ease of use 

3. Navigation 

4. Information - transparency 

2. Shopping Cart and Check-out 

1. Quick and uncomplicated 

2. Secure 

3. Fulfillment 

1. Processing 

2. Shipping 

3. The last mile — final delivery or pick-up 

4. Returns
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3-Part Strategy
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Tactics
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Analytics & Insights
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What to Do Now…
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1. Define your target market’s persona(s) 

2. Research your target market & 
competition 

3. Set SMART Goals 

4. Develop Strategic & Tactical Plans 

5. Make sure your website & social & are 
optimized for SEO & branded consistently 

6. Share content organically daily, engage & 
build a following & drive visitors to your site 

7.Grow an email list with the right CTA & 
marketing automation 

8. Make sure your analytics are setup
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Questions?

Email: Giselle@AZSocialMediaWiz.com  

LinkedIn.com/giselleaguiar 
Twitter: @AZSocialNetWiz 

facebook.com/AZSocialMediaWiz 
youtube.com/user/azsocialmediawiz 
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