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Ok, so let's talk about 2020
Business owners have been especially 
challenged … 

                                                        And incredibly resilient 











● Gift cards and prepaid options 
● Technology to manage carry-out /curbside 

pickup
● Sell large volumes of signature items
● Retail products (branded apparel, swag)
● Virtual classes / consultations



● Create a clear, concise and consistent 
message 
○ Operational information : hours, menu, 

carryout/delivery platforms, offerings
● Spread across all platforms that list your 

business info
○ Website, Yelp, Social Media Platforms

● Photos and video



During these challenging times, businesses 
are adapting and making rapid changes. 
To help businesses easily communicate 
with their customers, a COVID-19 update 
banner is being displayed at the top of all 
Yelp Business Pages. You can edit this alert 
to communicate specific updates about 
your business’s response to COVID-19. 



Coronavirus 
Safety Measures

Indicate the safety measures 
your business is taking to keep 
your staff and customers safe. 

Some of these safety measures 
will be the differentiating factor 
for a consumer.



● Your website
● Your Yelp listings
● Your social media platforms 
● Your local community websites/resource 

boards







We’ve launched the following virtual 
service offerings for nearly 700 business 
categories: 

● Virtual classes
● Virtual consultations
● Virtual tasting sessions
● Virtual tours
● Virtual experiences
● Virtual performances







Let's talk about free tools & 
reputation management
 … to expand your reach and grow your customer base!



● Clearly communicate specific offerings 
and services
○ On your website
○ On third-party platforms

● Indicate where you’re willing to 
travel/service



/
Get noticed. Grow faster.
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Yelp for Business Owners in the palm of your hand.
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Services offered



● Consumer preferences vary
● Providing different channels of 

communication, and taking advantage of 
free platforms can create more leads

● Take the conversation ‘offline’
● It’s ok to have a preferred method



Yelp for Business Owners

Request a Quote

Drive more qualified leads to 
your business from users 
searching to make a 
transaction

Help convert more leads 
from Yelp users looking for 
your services





● Create a process that immediately alerts 
your team when a new lead comes in

● Someone from your team should reach out 
ASAP - ideally within a few hours

● Persistence is key when you’re following up 
with leads - make it easy to initiate 





● Show your future client how professional 
and knowledgeable you are
○  You’re the expert!

● Map out the process and set expectations 
to help build confidence 

● Keep the back and forth to a minimum
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R E S P O N D

53% of consumers expect to receive a review response 
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Email me anytime, emilyrw@yelp.com

For updated information and reliable resources 
related to Yelp visit blog.yelp.com
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