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- DON'T ALWAYS TALK ABOUT WORK
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We'd love to talk about
all things marketing.

Connect With Us &
Drop Your Links In
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EACH PLATFORM IS DIFFERENT
Today, we will learn how to engage appropriately on each social media platform. 

Facebook Instagram Twitter LinkedIn

Pinterest Snapchat TikTok



When Consumers Feel
Connected to Brands, They're

MORE LIKELY To.....

WHAT IT WILL LEAD TO...
 

(From Brands - In General)

LET'S START WITH LOOKING AT CONSUMER BEHAVIOR

IT’S ABOUT DEVELOPING 
THE RELATIONSHIP FIRST

WHAT CONSUMERS WANT



CONSUMER BEHAVIOR (CONT.)

Social Media Behaviors To Connect W/ ConsumersConsumers Rank Which Channels Give
Brands Best Opportunity to Connect

WHERE TO CONNECT... HOW TO CONNECT...

Engagement is all about Content Quality



Fun & National Holidays
Viral Videos
Jokes/Memes
Contest/Giveaways
#ThrowbackThursday

EDUCATIONAL
Tips/Tricks
Answers to FAQ
Industry Research
Blog Posts
Case Studies
Free Resources 
Live Video Training
Infographic
'How It's Made'

CONVERSATIONAL
Questions (Would You Rather?)
Fill in the blank
Polls

INSPIRATIONAL
Quotes
Facts/Trivia
Beautiful Images
Success Stories of Your Client's

4 TYPES OF CONTENT TO POST (THAT'S NOT ANNOYING) 

ENTERTAINING

45% of consumers unfollow brands because of irrelevant content or too many ads from the brand.



ENTERTAINING

4 TYPES OF CONTENT IN ACTION
INSPIRATIONAL

JOKES/MEMES

SUCCESS
STORIES OF

YOUR CLIENT'S



4 TYPES OF CONTENT IN ACTION

CONVERSATIONAL

EDUCATIONAL

ASK A QUESTION FAQ/'HOW IT'S DONE'



Facebook is like a cocktail party ask people about THEMSELVES

Only talk about work if they ask first

Keyword: THEM

A BUZZSUMO STUDY THAT ANALYZED OVER 777 MILLION FB POSTS FOUND:

On average, video posts on FB get at least 59% more engagement

Video performs better than all other types of Facebook posts

The most common reactions to top Facebook video posts are LOVE and HAHA

Always keep testing what
works and what doesn’t

with your audience. 



Stay on top of Instagram changes & updates: IGTV, Reels

Give people a glimpse into the back room.  
How do I do what I do.

INCREASE ENGAGEMENT

Behind-The-Scences Inspiring Quote

Community Involvement How-To/Tips+Tricks

CREATE
SHAREABLE
CONTENT!

Content Types In Comparison



TIPS FROM TWITTER BUSINESS

Tweeting = sharing your thoughts with the party-goers  
Retweets = shouting out the window exactly what someone else shouted

Limit to 1-2 hashtags per Tweet
Be conversational
Use images, GIFs, and/or videos whenever possible
Monitor events & trending conversations

Use Images Tweet Questions Add A Link > 100 Characters

What To Tweet



This is a virtual trade show.  
Look around and be a thought leader in your space. Show confidence and network with folks. 

No politics, no family pics and no glamor shots.  
Boring is betterWHAT TO POST

Linkedin is the 2nd -most favorable content channel 
for sharing business-related content, with the first being email.



Connecting Personal Brand To Drive People To Business Page

How
Others 
See you

How 
You See
Yourself 

Your Personal Brand

Build a strong personal LinkedIn profile that links
back to your Business Page 

Make sure to keep both your personal and
business profiles up to date 

When your business does something extraordinary,
share that on your personal page 

Personal branding allows you to expand communicating
your business' message to the right people

Make sure your personal brand aligns with your Business's 
brand to help you build credibility! 



THE OTHERS: PINTEREST, TIK TOK & SNAPCHAT

Pin consistently at least 5x per day
Schedule your Pins
Apply for Rich Pins for your website or blog
Create “Pin It for Later” links
Design images at the proper size
Create and Pin images with text
Write keyword-rich descriptions and boards
Add a link to your pin descriptions

BEST PRACTICES

No hashtags
No promotional information (“10% off” or “Two for $9.99!”)

No salesy calls to action (“Buy now!”)

ALSO...

This app was designed to be casual and fun. 
It’s about being authentic, not picture-perfect. 

Go behind the scenes
Show off your product

Takeovers
Design a sponsored geo-filter

CONTENT IDEAS

Ages 13-25

Create Hashtag Challenges
User-Generated Content
Influencer Marketing 
Use Trending Sounds
Tik Tok Advertising
Create Branded Lenses

Tik Tok is all about TRENDS
CONTENT IDEAS



What NOT To Post

Sales 

Adopt the give rather than ask mentality. 

Promotions

Irrelevant Content

Inconsistent Branding

Inappropriate/Offensive



1. Learn how to promote your
business without talking about it
2. Find content that your
followers want to see 
3. Why should you never ask 
 for business?
4. Are you posting for you or
your audience?
5. Become a thought leader
through social media content

“GIVE, GIVE , GIVE, GIVE, GIVE, ... then ask”
A FEW THINGS TO CONSIDER...



Concept2Completion.com

Questions?



Website

2completion.com

We'd love to talk about
all things marketing.

Contact Us

@Concept2CompletionAZ

@Concept2CompletionAZ

@2Completion

@Concept2Completion


