R ETURN S TRONGOGEHR

ARIZONA

;UQILNLESS - N
DO AP & <|ntel>

COLLECTIVE

RESPOND -> PLAN-> RETURN STRONGER

Customer Service as a Differentiating Factor

PRESENTED BY

Karen Eads, Business Analyst
Marie Platowski-Beals, Business Analyst

O



Customer Focus
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Operational Excellence
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Employee Attitude
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Customer Impact
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Customer Oriented Attitude
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Customer Interactions
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Resolving Customer Problems
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Top Notch Customer Service
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Competitive Environment
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SBDC Services

Free Confidential
Counseling

Affordable
Workshops

Local
Partnerships

Network
Resources *

Access to e
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