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What we’ll cover

• Why LinkedIn?
• Building a company page
• Building a personal page
• Facilitating engagement
• Researching and following up
• Resources
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Why LinkedIn?

The number of 
times your profile is 

more likely to be 
discovered by 

simply listing 5 skills

of people in U.S. with a 
Bachelor’s or advanced 

degree use LinkedIn
(think recruitment!)

of B2B leads come 
from LinkedIn

(think customers!)

LinkedIn is this 
much more 
effective at 

generating leads 
than Twitter and 

Facebook



Building a 
company page

1. Organization pages:  Tell your company’s story

2. Showcase pages:  Create dedicated pages for your 
prominent brands, products, initiatives, etc.

3. Long-form posts:  Publish long articles and blog 
posts and format everything in one spot

4. Native video:  Easily integrate your company’s video 
into your posts

5. LinkedIn groups:  Join or create industry groups to 
help build connections

6. Paid advertisement:  Supplement your organic 
strategy with dynamic ads and sponsored content
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Building a 
personal page

1. Optimize:  Use high-quality graphics and relevant 
language

2. Be thorough:  There are over a dozen sections for 
you to complete and showcase yourself

3. Customize:  Replace your standard URL for a 
customized one that’s perfect for you

4. Review analytics:  From profile and post views to 
search appearances, remember that these are 
private to you

5. Use resources:  Manage your network, keep track of 
courses and articles, and more



Building a personal page



Building a personal page



Building a personal page



Building a personal page

• About
• Experience
• Education
• Licenses & certifications
• Volunteering
• Skills
• Recommendations
• Publications
• Courses
• Projects
• Honors & awards
• Languages
• Organizations
• Interests
• Causes
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Facilitating 
engagement

• Post new content
o Long form posts
o Video posts
o Presentations
o Podcasts

• Comment
• Share
• Like
• Target ads
• Connect your website to LinkedIn
• Hashtags
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Researching 
and following 
up

• Research your own contacts
• Follow prospects and clients
• What are your competitors doing?
• Encourage your employees to connect to your 

company page
• Calendar follow up activities with new connections or 

new prospects
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Resources

Mind-Blowing LinkedIn Statistics and Facts, Maddy Osman, 
04/08/2022, Kinsta blog

How to Create a Company Page on LinkedIn (Step-by-Step 
Guide), Matteo Duò, 01/07/2020, Kinsta blog

8 Ways Leverage LinkedIn for Marketing Success, Brian 
Jackson, 07/20/2021, Kinsta blog

Best of LinkedIn Pages 2019, Alexandra Rynne, 12/29/2019, 
LinkedIn marketing blog

LinkedIn Pages Best Practices, LinkedIn Marketing Solutions

37 LinkedIn Statistics You Need to Know in 2022, Christina 
Newberry, 04/06/2022

https://kinsta.com/blog/linkedin-statistics/
https://kinsta.com/blog/how-to-create-a-company-page-on-linkedin/
https://kinsta.com/blog/linkedin-marketing/
https://www.linkedin.com/business/marketing/blog/linkedin-pages/announcing-the-best-linkedin-pages-of-2019
https://business.linkedin.com/marketing-solutions/linkedin-pages/best-practices
https://blog.hootsuite.com/linkedin-statistics-business/
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