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708 Results: Cupcakes QUESTIONS (147) PREPOSITIONS (103) COMPARISONS (68) ALPHABETICALS [375) RELATED (15) |i|

Search Volume Search Volume Variation

301,000 Good Medium: 1,601 - 3,600 Good: 3,601 - 301,000

Cost Per Click [CPC) Cost Per Click Variation =

$1.73 Medium Cheap: 0 - §122 Medium: $1.23 - $2.74

Showing

147/147 Questions: cupcakes View: All Modfias




KEY INDICATORS
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Avg. Searched
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All CPC data are in USD
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cupcakes fairfax va a0
cupcakes falls church 40
cupcakes for birthday 14 BK

cupcakes for baby shower

cupcakes for sale 480

cupcakes for wedding BIK 5103
cupcakes frederick 70 -
cupcakes for kids . .
cupcakes flavors 66K $0.06
cupcakes fredericksburg 480

Export CSV Add All Keywords '



Keyword
cupcakes for kKids

1

2

3 |cupcakes for baby shower

4 |cupcakes zonder boter

5 |cupcakes gender reveal

& |cupcakes zug

/! cupcakes college park

5 |are cupcakes gluten free 140 remove circle outline
9 |are cupcakes and muffins the same 70 remove circle outline
10 are cupcakes kosher 70 remove circle outline

11 are cupcakes pastries 70 remowve circle outline

12 are cupcakes dairy free 50 remowve circle outline
13 are cupcakes vegan 90 remove circle outline

14 are cupcakes halal 50 remowve circle outline

15 are cupcakes healthy 40 remowve circle outline

16 are cupcakes nut free 40 remove circle outline

17 are cupcakes muffins 30 remowe circle outline
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Lels Recap

e Be OmniPresent

strategically.

o Pick Your Channels.
« Work With Your

Avatar.

e Be Audience Centric!
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Website: www.BlossomToSuccess.com



